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so addictive, many
individuals, whose
curiosity tempts them to
view a pornographic
movie in the privacy of
their hotel room, become
“hooked”.  An escalating
cycle of pornography use
begins which often wields
a swath of destruction
upon marriages, families,
and individual lives.

"And have no
fellowship with
the unfruitful

works of darkness,
but rather

reprove them."

Ephesians 5:11

traveling, as well as assist
in the calling we have as
believers to “have no
fellowship with the
unfruitful works of
darkness.”  This tool
provides a listing of
“clean” hotels, free of
p o r n o g r a p h y .

CleanHotels.com is a
network of lodging
facilities that - based on
some of the best research
available - do not offer in-
room, pornographic pay-
per-view movies. The
purpose of
CleanHotels.com is to
provide a service through
which you can book a
room for your vacation,
business trip or meeting
with the expectation that
you and your family or
associates will not be
exposed to pornographic
movies.  In addition, it
gives you an opportunity
to be a good steward by
supporting a facility that
puts the well being of
guests above profit gained
from prurient material.

Check out http://
www.cleanhotels.com/ to
make a reservation or to
find out more information
about this important
s e r v i c e .

Planning a summer
vacation?  Don’t stay in a
dirty hotel.   Of course we
wouldn’t think of staying
in a hotel room that was
unclean.  Opening the
door to a hotel room and
seeing dirty linens or an
unkempt bed would send
us right to the hotel desk
asking for a different
room.

However, many of us
unwittingly stay in “dirty”
hotel rooms whenever we
travel – hotels that feature
in-room pornographic
movies, essentially
turning four star hotel
rooms into porn shops.

Pornography is harmful
to our society on so many
levels. And the
pornographic movies that
many hotels make
available through their in-
room pay-per-view
service often are the most
explicit, degrading and
destructive examples of
hard core pornography.

Because pornography is

Also concerning for
vacationing families are
reports of children
turning on a hotel TV only
to find a previously
ordered pornographic
movie in progress. The
images planted on a
child’s mind through that
one brief encounter can
cause long-term harm.

The good news is that
there is a tool available to
help protect yourself and
your family when

   Clean Hotels

Planning a summer
vacation?  Don’t stay in a
dirty hotel.   Of course we
wouldn’t think of staying
in a hotel room that was
unclean.  Opening the
door to a hotel room and
seeing dirty linens or an
unkempt bed would send
us right to the hotel desk
asking for a different
room.

However, many of us
unwittingly stay in “dirty”
hotel rooms whenever we
travel – hotels that feature
in-room pornographic
movies, essentially
turning four star hotel
rooms into porn shops.

Pornography is harmful
to our society on so many
levels. And the
pornographic movies that
many hotels make
available through their in-
room pay-per-view
service often are the most
explicit, degrading and
destructive examples of
hard core pornography.

Because pornography is

traveling, as well as assist
in the calling we have as
believers to “have no
fellowship with the
unfruitful works of
darkness.”  This tool
provides a listing of
“clean” hotels, free of
p o r n o g r a p h y .

CleanHotels.com is a
network of lodging
facilities that - based on
some of the best research
available - do not offer in-
room, pornographic pay-
per-view movies. The
purpose of
CleanHotels.com is to
provide a service through
which you can book a
room for your vacation,
business trip or meeting
with the expectation that
you and your family or
associates will not be
exposed to pornographic
movies.  In addition, it
gives you an opportunity
to be a good steward by
supporting a facility that
puts the well being of
guests above profit gained
from prurient material.

Check out http://
www.cleanhotels.com/ to
make a reservation or to
find out more information
about this important
s e r v i c e .

Also concerning for
vacationing families are
reports of children
turning on a hotel TV only
to find a previously
ordered pornographic
movie in progress. The
images planted on a
child’s mind through that
one brief encounter can
cause long-term harm.

The good news is that
there is a tool available to
help protect yourself and
your family when

"And have no
fellowship with
the unfruitful

works of darkness,
but rather

reprove them."

Ephesians 5:11

so addictive, many
individuals, whose
curiosity tempts them to
view a pornographic
movie in the privacy of
their hotel room, become
“hooked”.  An escalating
cycle of pornography use
begins which often wields
a swath of destruction
upon marriages, families,
and individual lives.



American Decency Update American Decency UpdateJune 2008

Board of Directors of the
NGLCC. In a press re-
lease, the NGLCC praised
Ellis for his “vast Board
experience with LGBT
(Lesbian, Gay, Bisexual
and Transgender) and advo-
cacy related organiza-
tions.” It’s alarming that
the overseer of
McDonald’s advertising
campaigns directly geared
toward families will now
be a leader in the NGLCC’s
campaign to weaken tradi-
tional values.

According to McDonald’s
CEO Jim Skinner,
McDonald’s will
aggressively promote the
homosexual agenda. In
remarks on McDonald’s
web site concerning the
company becoming a
member of the National Gay
& Lesbian Chamber of
Commerce, Skinner
wrote: “Being a socially
responsible organization is
a fundamental part of who
we are. We have an
obligation to use our size
and resources to make a
difference in the world...and
we do.”

Ellis was quoted as saying:
“I’m thrilled to join the
National Gay & Lesbian
Chamber of Commerce team
and ready to get to work. I
share the NGLCC’s passion
for business growth and
development within
the LGBT community, and
I  look  forward  to  playing
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Recently American Fam-
ily Association and Fam-
ily Research Council
have reported that
McDonald’s has begun fi-
nancing attacks on mar-
riage and the family as a
new Corporate Partner of
the National Gay and Les-
bian Chamber of Com-
merce (NGLCC).

Here are some of the
concerns regarding the
NGLCC:
*** The NGLCC pro-
motes businesses owned
by homosexuals.
*** The NGLCC pushes
the homosexual political
agenda in statehouses,
courthouses, and the halls
of Congress.

Top-priority issues of
the NGLCC are:
*** Thought crime (“hate
crime”) laws, homosexu-
al and transgender “civil
rights” preferences, and
domestic partner bene-
fits.

Richard Ellis, Vice Pres-
ident    of   Communica-
tions   for   McDonald’s,
was recently named to the

McDonald’s -

Funding homosexual

activism

a role in moving these
important initiatives
forward.”

“McDonald’s is indeed a
Corporate Partner and
Organizational Ally of
NGLCC. Our vice
president of U.S.
communications, Richard
Ellis, was recently elected
to its board of directors,”
said Heidi M. Barker,
senior director of media
relations for McDonald’s.
NGLCC describes itself as
promoting the LGBT
(Lesbian, Gay, Bisexual
and Transgender)
community first and
always, including same
sex marriage.

The NGLCC’s efforts on
behalf of homosexuality
threaten the family, the
definition of marriage
and the very religious
freedom we hold  so dear.

No longer can
McDonald's be trusted as
a corporation that sup-
ports the family.

Express your concern:
McDonald’s Corporation
James A. Skinner - CEO
2111 McDonalds Dr.
Oak Brook, IL 60523
Phone: 630-623-3000
Toll Free: 800-244-6227
email:
http://www.mcdonald.
com/app_controller.
custsat.custsat_form_
marketing.html
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